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Forrester interviewed the decision-makers of a global multi-brand customer with
experience using Wunderkind. Forrester used this experience to project a three-year
financial analysis.
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BENEFITS PV

$14.3M ‘

SUMMARY OF BENEFITS

“The Wunderkind team knows we are committed
Incremental profit through to continuing our partnership with them. They
triggered gmall.s. W't.h g have consistently exceeded our expectations
customer identification . . .
with their service level and overall results.”

1 Omnichannel Digital Marketing Manager, retail

Incremental profit from

opt-in growth

“Wunderkind’s ability to provide the
incremental identification of customers to
target through triggered campaigns really

Campaign savings due
set them apart from competitors.”

to improved marketing
team productivity

‘l Omnichannel Digital Marketing Director, retail
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