GWI Spark

Real human data, powered by Al

GWI Spark combines the power of
artificial intelligence with our reliable
first-party consumer research. Get the
insights you need to make important
decisions with complete confidence.

GWI.

GWI Spark

Uses dependable real world data, collected
from nearly a million consumers in 50+
markets, to generate authoritative insights
that aren’t available anywhere else.

Generative Al

Scans publicly available online content to
generate responses, summarize broad trends,
and uncover general insights based on
patterns and probabilities.
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Why GWI Spark?
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Get instant access

to trusted insights

Start using GWI Spark today
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https://signin.globalwebindex.com/sign-up?utm_campaign=4716972-FY25_ALL_GL_Spark_Official_Launch&utm_source=one-pager&utm_content=spark-vs-genai

