


Ecommerce is 
moving to the cloud
Ecommerce technology is almost 15 years old, yet the US market is expected to 

nearly double from $1.2 billion in 2014 to $2.1 billion by 2019.. Much of the growth 

over the next four years will be driven by the replatforming of major brands from 

on-premise solutions to lower-cost and often more agile SaaS platforms. Some 13% 

of major manufacturing, retail and wholesale firms use homegrown ecommerce 

technology today, but many will move to more nimble and highly scalable 

commercial software.

On-premise solutions take 4x the amount of time to launch and cost upward of 

$100,000 to $5 million a year for hosting and maintenance — in comparison to 

less than $15,000 for cloud solutions. In addition, SaaS ecommerce solutions often 

optimize for security, pricing, analytics, performance, features, integrations, service, 

support and the ability to customize. 

In all, the money companies are wasting on proprietary ecommerce platforms is 

enough to fully fund expansive marketing and brand awareness campaigns. Moving 

to a SaaS solution frees up budget to build customer loyalty, increase conversion, 

expand international efforts and exponentially increase revenue. 

This guide offers a head-to-head comparison of the top four enterprise 

ecommerce solutions, breaking down everything you need to know for your 

replatforming strategies.
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https://www.internetretailer.com/2015/02/09/us-e-commerce-software-spending-nearly-double-2019
https://www.internetretailer.com/2015/02/09/us-e-commerce-software-spending-nearly-double-2019


Security & protection
PCI compliance is crucial to your business, and on-premise ecommerce solutions 

require you to manage compliance on your own. Partnering with a cloud solution 

ensures that your business adheres to the PCI DSS requirements for security 

management, policies, procedures, network architecture, software design and other 

critical protective measures. In operational terms, it means that you are doing your 

part to make sure your customers’ payment card data is being kept safe throughout 

every transaction, and that they — and you — can have confidence that they’re 

protected against the pain and cost of data breaches.

Load balancing is also a crucial aspect of your 

ecommerce business. Large traffic loads can slow 

down your site or completely shut it down without 

the proper load balancing technology and best 

practices. Bigcommerce takes on this risk for all 

ecommerce brands on the platform, balancing high 

traffic levels for more than 60,000 online stores. Load 

balancing essentially allows us to shift traffic across 
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“Bigcommerce brings together an easy-to-understand 

platform that has the most current and relevant 

technology available to anyone needing an ecommerce 

website.”  — Spa Gift Supplies

http://www.spagiftsupplies.com/
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multiple servers and database clusters so that no one server gets hit too hard, 

causing it to go offline. What this means for your brand: your site will always be up. 

In fact, Bigcommerce has a 99.99% average uptime, and 2014’s biggest shopping 

day, Black Friday, saw 100% uptime across all properties. 

In all, when it comes to security and protection, Bigcommerce allows you to be 

compliant out of the box with zero effort or inspections. For on-premise solutions, 

there are multiple compliance hoops to jump through, and your company foots the 

bill for annual audits, maintenance and patches.

Security & protection comparison

Bigcommerce NetsuiteMagento Mozu

SSL (Secure 
Socket Layer)

PCI DDS 
Compliant

3rd Party SSL 
Installation 

Support

Yes

Yes

Free

Yes

Yes

Free

Available for 
purchase from 

3rd parties, 
beginning at $69

Yes

No

Yes

Yes

$99
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Analytics & reporting
There is a direct correlation between companies that are not meeting their revenue 

goals and those that are not digging in deep enough on analytics like website visitor 

count, trending products, bounce rate and abandoned carts, to name a few. The 

Baymard Institute found that nearly 70% of online shopping carts are abandoned, 

proving the substantial need for brands to utilize data and analytics to power 

business strategies and win back customers. But Google Analytics doesn’t offer the 

specifics needed to create and implement ecommerce strategies. 

Bigcommerce Analytics gives you the actionable 

insights you need to grow. After all, the ecommerce 

industry requires its own set of data points — 

revenue graphs, merchandise reports, real-time 

revenue reports, purchase funnels, marketing 

reports, abandoned cart details — that go beyond 

what you find in Google Analytics. These additional 

“We love Bigcommerce’s sales tracking, ROI 

measurements, conversion rates, product sorting, 

featured products, wish lists, and just the overall 

flexibility for users when they’re shopping and checking 

out. Now, our website conversion rate per unique visitors 

is 9 to 11%, which is way higher than industry averages.” 

— ListentoYourGut.com

http://baymard.com/lists/cart-abandonment-rate
https://support.bigcommerce.com/articles/Public/Store-Overview-Report
https://support.bigcommerce.com/articles/Public/Merchandising-Report
https://support.bigcommerce.com/articles/Public/Real-Time-Report
https://support.bigcommerce.com/articles/Public/Real-Time-Report
https://support.bigcommerce.com/articles/Public/Purchase-Funnel-Report
https://support.bigcommerce.com/articles/Public/Marketing-Report
https://support.bigcommerce.com/articles/Public/Marketing-Report
https://support.bigcommerce.com/articles/Public/Abandoned-Cart-Report
http://www.listentoyourgut.com/
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metrics are what brands like GE, Nikon and Nasty Gal use to increase conversion, 

drive customer loyalty and ultimately increase revenue year over year.

Below is a quick breakdown of the top ecommerce platforms and their out-of-the-

box enterprise analytics and reporting offerings.

Analytics & reporting comparison

Bigcommerce NetsuiteMagento Mozu

Out-of-the-
box solution

Reports 
included

Included

Store overview, 
real-time revenue 
reports, purchase 

funnel report, 
abandoned cart 

report, sales, 
customer, order 

and product 
reporting, 

marketing and 
web analytics, 
merchandising 

analytics

Marketing and 
web analytics, 

sales, customer 
and product 

reporting, 
order history, 

abandoned cart 
report

Order history, 
customized 
attributes, 

product 
references, 
customer 
lifetime 

value, sales, 
customer 

and product 
reporting, 

marketing and 
web analytics

Varies based 
on integration 

partner chosen

Included$500/month Included



Performance
With an on-premise solution, if your site goes down for any reason, the issue is on 

your own IT team to solve. There is also a step function for cost and functionality 

with on-premise. As you grow, you must keep adding servers for additional capacity, 

which can cost upward of $20,000 a piece considering you need a new license to go 

along with them.

The benefit of SaaS is that you can get a slice of a very large pie — of servers and 

CDN — rather than having to buy an entire pie all to yourself every single time. In 

fact, SaaS platforms are so capable of handling large customer volumes that on 

Black Friday 2014, the largest online shopping day 

to date, Bigcommerce sites maintained  

100% uptime.

Bigcommerce includes an SLA guaranteeing at 

least 99.5% uptime, and will give clients their 

money back if they don’t deliver. That level of 
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“Nobody likes having their website down — ever. Our 

previous platform was not stable by any means — when 

we were on Magento, our site was down about once a 

week over the course of three years. When customers see 

a 404 error, they lose trust and we lose the business.” 

 — US Patriot Tactical

http://uspatriottactical.com/


commitment proves that Bigcommerce is just as invested in your ecommerce 

success as you are. 

Below is a breakdown of current uptimes for the top ecommerce platforms.

Performance comparison
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Bigcommerce NetsuiteMagento Mozu

Uptime

SLA Offered?

99.99%

Yes; at 99.5%

99.98%

99.5%

Varies, reported 
as “sluggish” for 
many sites due 

to poor code 
design

No

99.98%

No



8

Customization
Smart, successful brands optimize for conversion and brand loyalty through 

customization. The first step is to design a site that converts well, and the second 

is to use integrations that increase business productivity and improve the 

customer experience. 

On the design front, brands can easily customize 80% of Bigcommerce templates, 

with the benefit of starting off with a responsive foundation. For on-premise 

solutions, customizing your site, especially with a 

responsive layout, costs upward of $10,000.

On the integration front, there is a misconception 

in the industry that Magento and other  

on-premise ecommerce solutions are more 

customizable in terms of integrations with other 

systems. True, on-premise solutions offer robust 

“We did our homework to find Bigcommerce — searched 

online, talked to colleagues and scoured review sites. 

Bigcommerce is a solid platform with excellent feature 

sets and usability. We got our first sale in the first few 

days on the platform and have seen steady growth and 

conversion rates reaching 30%. The mobile version of our 

site is really impressive, too.”  — Best Ski Boot Bags

http://www.bestskibootbags.com/
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abilities to customize via integrations, but SaaS platforms are quickly closing in on 

that competitive advantage. 

TechCrunch rated Bigcommerce’s API as one of the top in all of SaaS, not just 

ecommerce. Bigcommerce’s two-way API allows for real-time integrations with CRM, 

ERP, marketing automation technologies and accounting software. 

In addition, Bigcommerce webhooks enable deeper integration into the platform 

and allow for the real-time exchange of information between an ecommerce 

site and a third-party application. The exchange is initiated and triggered by an 

event occurring on the ecommerce site. For example, the creation of an order can 

trigger a webhook to pass the order information to a third-party shipping carrier, 

eliminating the need to manually do so. 

To give further context to legacy brand migration to SaaS ecommerce platforms, top 

Magento partners including Indaba and Groove are now building on Bigcommerce 

because the teams are confident in the robustness of the API.

Many integrations feature one-click installation, removing the need for system 

integrators to launch a solution or time spent on application maintenance 

“Bigcommerce allows us to focus on running our business, 

not managing software. With the platform’s built-in 

features, we’re able to save thousands in consultant fees 

we’d normally pay for complex integrations, SEO and 

marketing tools.”   — Bicycles Online

http://www.bicyclesonline.com.au/
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afterward. Bigcommerce offers one-click integrations for advanced enterprise 

needs like multi-warehouse routing, purchase order automations, kitting & 

bundling, supply chain automation, multichannel product listing and ticketing 

system automations. In all, the biggest benefit to a robust API is that it allows your 

brand to optimize your ecommerce efforts with minimal disruption to your core 

business, based on seamless integrations with ERP, PIM, CRM and CMS systems.

Different ecommerce solutions have different integration strategies, often directed 

by how their target market wants to ideally customize their sites. Below is a quick 

breakdown of what each platform offers.

Customization comparison

Bigcommerce NetsuiteMagento Mozu

Integration & 
customization 

capabilities

Built-in 
integrations

Popular 
integrations

Unlimited

200+

Square, Endicia, 
HubSpot, Intuit, 

Avalara

Custom Avalara, 
BazaarVoice, 

Bronto, 
ShipWorks

UPS, other 
Netsuite platforms 
(NetCRM, NetERP) 
for additional cost

Unlimited

14+

Unlimited

0

Limited

60+



Service & support
Support is vital for successful partnerships, and all SaaS ecommerce solutions offer 

it in some form. Some offer 24/7 support, in case there is a middle-of-the-night 

emergency. Others offer personalized account management to prevent middle-of-

the-night emergencies altogether. Bigcommerce offers a combination of both. 

Bigcommerce’s support team watches your store’s back around the clock. In 

addition, dedicated account management provides your company with ecommerce 

experts who are proactive rather than reactive. In essence, this combination is like 

gaining new team members focused solely on helping 

your business grow. 

Further, Bigcommerce’s account managers will 

brainstorm marketing strategies and growth plans 

for your business, plus recommend time-saving 

automations and integrations that elevate your 

capacity. You go from having daily conversations with 
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“I have been extremely pleased with the service I’ve 

received with Bigcommerce. It is leaps and bounds better 

than what I experienced with Magento. Our average order 

value, traffic and overall sales have increased by about 

50% since we switched.”   — Howard Piano Industries

http://www.howardpianoindustries.com/


your IT team about firefighting tech issues to having proactive conversations with 

your account managers, while knowing that your tech is in good hands.

For an on-premise solution, your IT team is your support team. Below, we break 

down which platforms offer dedicated account management and 24/7 support.

Service & support comparison
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Bigcommerce NetsuiteMagento Mozu

Dedicated 
Account 

Management

24/7 Support

Yes

Yes

Yes

Yes

Yes

No

No

Yes
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Total cost of ownership
and return on investment
Finally, when looking for a robust and agile ecommerce platform as a partner, cost 

is paramount. Typical on-premise solutions come out to more than $18,000 a year 

simply for hosting, and that is on the low end. Maintenance, integrations, load 

balancing and costs for adding additional servers can quickly add up to more than 

$80,000 to $120,000 a year for the machines alone. That doesn’t even include the 

necessary personnel to run everything.

Pricing information for SaaS competitors is limited, 

though the following chart will walk you through typical 

SaaS savings for enterprise brands on a per-project 

basis. In the following examples, brand budget has 

been specified to $83,680.

“Every ecommerce solution vendor will tell you they can 

increase your sales, but Bigcommerce delivered within 

hours of switching our DNS. We got our first sale the same 

day we switched from another platform and now our 

numbers are up over 15%. Our annual subscription ROI 

came fast, too — Bigcommerce paid for itself within one 

week.”   — BumpMyLock.com

http://www.bumpmylock.com/


Cost of deployment for on-premise

Cost of deployment for SaaS

Total cost

Total cost

$65,180

$9,500

Project Management

Project Management

Maintenance/Support

Maintenance/Support

QA

QA

Dev/Design

Dev/Design

License & Setup

License & Setup

Hosting

Hosting

$4,000

$500*

$5,000

$0

$2,000

$500*

$20,000

$7,000*

$31,680

$0

$2,500

$1,500

—

—

$150/hr

$150/hr

$100/hr

$100/hr

$150/hr

$150/hr

—

—

—

—

*Total cost of deployment for SaaS in this instance includes fees for additional agency design work. If you 

choose an existing template, all starred fees are $0.



Switch to Bigcommerce 
Move your online store to a robust, reliable SaaS platform

Start today at info.bigcommerce.com/switch

Enterprise-grade features, infrastructure and expertise

Go live — fast

Full-service data migration, store customization and personalized training set 

you up for success from day one — without costly implementation fees.

Drive and convert visitors

Our powerful marketing tools will help you increase traffic, and built-in 

conversion optimization will turn more of it into sales.

Create a unique experience

Customize your store and business processes however you’d like using our 

broad API, full access to HTML/CSS, and 200+ software integrations.

Get support for your business

Best-in-class, 24/7 tech support gives you quick access to answers when you 

need them, and ecommerce experts are available every step of the way.

Trusted by some of the world’s fastest-growing businesses

http://info.bigcommerce.com/switch

