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Josip Begic
CEO, Lebesgue

Published mathematician


Spent $50M on Facebook and 
Google ads in the eComm space


Lebesgue: AI CMO




Analyzes dataset of $3B ad spent


Learns from your competitors and 
industry leaders to detect key 
opportunities to grow
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Motivation 
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Success stories
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Fashion

Jewelry

Drinks and beverages

Skincare

+$20,208 +92%

+$153,713 +20%

+$11,045 +491%

+$221,132 +71%+184%

+7%

+38%

+436%

Industry Revenue Increase MER Increase

*Jan 1 - May 25, 2025 compared to 

Jan 1 - May 25, 2024



Average Lebesgue Customer
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Shop Revenue

$48.80$261,917 236.72%

Blended CAC MER

+18.48% -21.34%

$61.54

+12.00%

$221,065 211.29%

Industry: eCommerce

*Jan 1 - May 25, 2025 compared to 

Jan 1 - May 25, 2024
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How Facebook algorithm 
sees your audience?
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How you should see your 
audience?
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Existing 
customers

CAC
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Prospecting 
audience
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Similarly, how google Pmax sees 
customers via keywords
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Branded 
keywords


Non-branded, 
cold audience 
keywords


CAC

$3
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$7
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$105
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$70
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Similarly, how you should see 
customers via keywords


CAC

$5
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What happens in 
practice?
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Facebook

Email

Existing 
customers


Google All of the channels bid 
for the same audience 
→  and overspending
overreporting
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Success story 
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Which technology can 
you use to detect this 

properly?
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first party 
pixel

Device: Mobile

Device: Tablet

Device: Desktop

Device: Desktop

Add to cart
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utm_source: facebook


utm_lebesgue_adid: 6725354140447


utm_campaign: Lbsg+-+Standard+Campaign+-+Feb+2023

New Session - Device: Mobile

May 21

UTM Campaign = Facebook Retargeting DPA

May 27

UTM Campaign = Google Branded Search


May 18

UTM Campaign = Welcome Email #3

New Session

Device: Desktop

AI Device switch

May 30, 23:20:05

May 30, 23:20:18

May 30, 23:21:40

Contact Submitted

Initiate Checkout

Purchase

May 15

Page View

$360.00

6501120580571

Order ID

May 30, 2025
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Meta-driven conversions 
(First Touch)
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Practical implementation
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Google Ads Structure


� High Margin Products�
� Medium Margin Products�
� Low Maring Products

PMAX/
Shopping

� Non-branded Keywords�
� Competitors�
� Branded Keywords

Search 
campaigns
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Google CPC Benchmarks for campaign types


Target market: US, ecomm industry

0

0

0

0

6

6

6

6

Search - Brand

Search - Competitors

Search - Non-brand (Very 
specific product keywords)

PMAX - High / low / 
medium margin

under  


$2.4

under  


$0.4

under  


$6

under  


$1.2
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� Existing customers�

� Engaged customer�

� New customers

� UG�

� Video�

� Scroll-stopping 
headline

Define audience

01 02 03
Set 5% cap to 
target existing 
customers

New customers - 
upper funnel content

Facebook Ads Structure
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Facebook Ads Structure
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Facebook Ads Structure
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Practical hacks

Audiences
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Historical usage of lookalike audience



70% drop in Lookalike 
audience usage over 
the last 4 years
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Interest

Lookalike 1%

Broad

$17

1.2%

1.2%

$21 135%

$14 175%

1% 120%

Audience CPM CR ROAS

Statistically significant difference in ROAS (+40%)
Why?
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Practical hacks

Budget split between 
marketing channels
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Marketing channels focus – general 
rule of thumb



AOV 


$150 
Focus on 

Meta & Social

Focus on 
Google & SEO 
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Practical hacks

Creative
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Five star emoji in the ad description



Add five star emoji 
( ) in the ad 
description to boost 
CR by 20%






Practical hacks

Social proof
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https://lebesgue.io/
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Social engagement 
increases CTR by 15%

Which Ad would you rather engage with?




Practical hacks 

AI Prompts
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https://lebesgue.io/
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Prompt Kit for Creative Research



Prompt 1: "Research 5 fresh ad angles for 

[PRODUCT] targeting [PERSONA]. Give 1‑line 

hook + 20‑word body each. Avoid clichés."

Prompt 2: "Here are top competitor ads: … 

Rewrite 5 variants flipping emotion: (1) 

curiosity, (2) FOMO, (3) authority…"

Prompt 3: "Generate 10 UGC video scripts (<15 

s) emphasising first‑use reaction. Include shot 

list & on‑screen text."

Prompt 4: "Write 3 scroll‑stopping headlines 

that start with a number or emoji, ≤ 8 words, 

for [PROBLEM] solution."
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Our favourite Google ads prompt



Prompt 5: "Rewrite my Google ads headlines and descriptions using 
knowledge from Meclabs Conversion Heuristic formula  for 
[PRODUCT] and [HEADLINES BELOW]"



Practical hacks 
Lebesgue: AI CMO
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https://lebesgue.io/
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Thank You
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Your 6-Step 

Profit Checklist

� Audit first-party pixel instal�

� Cap spend on existing customers ≤ 5�

� Split campaigns by margin tiers (Google�

� Go broad—kill lookalikes (Meta�

� Add ★★★★★ & top reviews above the fol�

� Test 3 new AI-generated hooks this week

S c a n  n o w
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Q&A
info@lebesgue.io


