
It’s just all over the place. The slogan is vague, and 
the messaging doesn’t help either. I have no idea 

what the product actually does. There’s no clarity.

You mentioned you don’t really know what it is, 
could you elaborate on that?

00:12:36

Linda Ramos

It’s just all over the place. The slogan is 
vague, and the messaging doesn’t help 
either. I have no idea what the product 
actually does. There’s no clarity.

Detected facets and insights

Brand messaging misaligned Usability Poor

Messaging Modern Visual design Strong

Brand clarity perception

Low 75%

Medium 13%

High 12%

Niels Schillewaert
Former president esomar

Confident decisions in days 
with AI-led interviews.
Your AI co-worker designs expert studies, interviews 

real people and instantly analyzes your videos. Get  

robust, actionable insights and tell powerful stories to 

your stakeholders in no time.

Used by over 300 orgs including

Backed by



“I'm  with my machine. This is actually . 
 I actually bought 2, one for our  as well.”

very satisfied my second machine The first one had some 
issues. camper

“It was very, very difficult to open and close this, and then I actually felt like it hurt my hand when I did 
that, my wrist when I did it with the old machine. This one is much easier.



I also just like how much hotter this one makes the coffee.”

“It's great to hear that you're  with your  machine and 
!


You mentioned that your  Could you tell me more about what 
 and 

very satisfied Nespresso Vertuo even have one 
for your camper

first machine had some issues. specific 
problems you encountered with it how the new model has addressed those issues?”

Moderation deep-dive

It’s not just an AI-follow-up

It’s a fully personalized conversation

AI keeps research goals 

in mind to ask the most 

relevant questions

AI understands  

emotion and nuance

AI remembers the 

whole conversation

Memory +


Brand name recognition

70%+ of insights are generated from AI-follow-ups



Research

Research matters more than ever

but you’re too constrained to do it right

Time

The Business moves too fast with too 
many requests

Quality

Limited resources force you to 
compromise on quality

Impact

Insights struggle to drive impact and are 
not reused

It’s as if the pressure was rising — but our processes and systems weren’t built for the pace, volume, or complexity of today.

VP Insights, JDE Peets



Recruiting 
respondents

Moderating 
conversations

Instant insight 
sharing

Automated 
analysis

Assisted 
research set-up

Our platform makes market research easy 
for you along 5 steps, and infuses AI throughout

TimeQuality



AI-Assisted 
Stakeholder 
Collaboration 
�� Business stakeholders request research for decision-making that you 

can approve or respond to by sharing existing knowledg�

�� Once approved, you and your stakeholders collaborate with an AI 

trained as an expert researcher to design the perfect study�

�� Completed studies are added to your compounding knowledge-base 

so you and your stakeholders can ask questions

Impact



From Insights to Innovation &  brand,

teams across the org use Conveo

Consumer Insights

Uncover unmet needs

Localized research

Voice of customer Behavorial

Etnographies Purchase drivers

Category entry points

Attidudinal research

Multi-country NPS & CSAT

Brand, Marketing & Strategy

Buyer motivation Claims testing

Message testing Brand tracking

Brand perception Ad testing

Journey mapping Brand Strategy

Persona building Brand promise

KOL research Cultural tensions

Product & Innovation

Ideation UX testing

Product development IHUTs

User stories Jobs to be done

Concept testing

White space mapping



Conveo is used by 

world-leading brands

15K

94%

Zero

Niels Schillewaert
Former president esomar

Our team comes from leading organizations

Our customers are groundbreaking innovators

and 200 other orgs

Our investors have a history to back winners


