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It All Starts with a Foundation of Trust
Imagine you’ve just won a big case and you want to

As a law firm, you want Google to recognize your practice

celebrate by going to dinner with some colleagues. You

as a top choice to show potential clients in your area who are

pull out your smartphone, Google “best steakhouse near

searching for legal services like yours.

me,” and a few options pop up in the map results. You click
on those options and check out their reviews, photos, and

This is where local search engine optimization, or “local

menus. You find a steakhouse that seems to fit the bill, enter

SEO,” comes into play. When you take the right steps to

the address on Google Maps, and head on over, only to

build up your firm’s online prominence and align with search

find a problem: the restaurant is closed. Not just for the

engine best practices, you make it easier for your practice

night — for good.

to appear in local searches — and that, in turn, makes it
easier for potential clients to find and choose you over

This scenario is exactly what Google works tirelessly to

your competition.

avoid. Part of the reason the search engine has become
so popular is that people trust Google to give them

In this ebook, you’ll learn why maximizing your firm’s visibility

accurate information. The last thing Google wants to do is

in local searches is so important, as well as how properly

lose that trust — which is why the search engine works hard

managing your online business listings and other aspects of

to match consumers with local businesses that not only fit

your firm’s online presence can help your firm be seen as a

their needs, but also appear to be open, active in serving

go-to law practice in your area.

customers, and well-known in their local communities.
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Your Online Business Listings: Here’s Why They Matter
If you want to make your firm more visible in local searches, one of the most important steps you can take is to properly
manage your business information on sites like:

Google My Business is especially important, considering that Google pulls from this information directly to determine if
your firm is a good match for a particular searcher in your area.
When you have accurate, up-to-date information about your business on authoritative sites across the Internet, it helps
show search engines that your firm is a known and trusted business in your community, which can lead to higher rankings
in local searches.
Here are some of the places where potential clients may come across your business listings and profiles:

1

The “local pack” that shows up in Google search
(the top-ranked local firms that appear in the map results)
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2

The “knowledge graph” that appears on Google
when someone looks up your firm by name

3

Third-party directory sites like Avvo
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When your business listings and profiles are in order, you have a greater opportunity to get found online, stand out from
your competition, and give potential clients a great experience by making it easy for them to connect with your office.
At the end of the day, this can lead to more business for your law practice.

Understanding the Impact on Your Firm
Your online listings and local search rankings have a major impact on your practice in a number of ways.
Here are a few areas to consider:

Client Experience

Business Impact

Search Rankings

• 80% of consumers lose

• 68% of consumers

• When conducting a

trust in local businesses
if they see incorrect or
inconsistent contact
details or business
names online.1

would stop using a local
business if they found
incorrect information in
online directories.2
• Businesses that verify

their information on
Google My Business
are twice as likely to be
considered reputable
by clients.3

Google search, 93%
of searchers will look
at results only on the
first page.4
• Google My Business

information is the #1
factor in deciding
which companies show
up in the “local pack”
map results.5
• Nearly half (44%) of all

clicks on the search
results page go to the
local pack.6

1. https://www.brightlocal.com/research/local-citations-trust-report/
2. https://www.brightlocal.com/research/local-citations-trust-report/
3. https://support.google.com/business/answer/3038063
4. https://moz.com/blog/new-google-survey-results
5. https://moz.com/local-search-ranking-factors
6. https://moz.com/blog/the-new-snack-pack-where-users-clicking-how-you-can-win
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4 Steps for Making Your Firm More Visible in Local Searches
To boost your local search rankings and give potential clients a better experience, focus on these areas:

Step 1:
Ensure Your Listings and Profiles Are Accurate and Consistent
When implementing a local SEO strategy, the first thing you should do is make sure you have listings and profiles set up for your firm on
popular sites like Google My Business, Yelp, Facebook, and Avvo. If there are listings for your practice that you did not create, claim them
and ensure that your firm’s name, address, phone number, and other business information (like services and hours) are correct. You should
also remove any duplicate listings you find, such as a second Google My Business listing for your office, as this can create confusion for
both search engines and potential clients.
Once your listings and profiles are set up, take time to review them regularly to keep them up-to-date. Taking a “set it and forget it”
approach can result in inaccuracies that occur over time, which can interfere with your firm’s ability to get found in local searches.

Step 2:

Engage with Potential Clients Online
One of the best ways to boost your local reputation is to continuously interact with past and potential clients online. For example, you can
respond to reviews left on your listing, answer questions that users submit to your firm, and add photos of your staff and office. Research
shows that adding photos to your Google My Business profile makes you twice as likely to be considered reputable and will get you 35%
more clicks.7 Additionally, this type of engagement shows Google that you’re active and “popular” with people in your local market.

Step 3:
Demonstrate a Local Commitment
Links that appear on other websites and direct users to your site — also known as backlinks — are an important piece of any successful
local SEO strategy and an easy way to show Google evidence of your prominence in your community. If a story from a local newspaper or
a page on another local business’ or organization’s website mentions your firm, Google will be more confident in your authenticity and see
that you’re a good option for people in your area.
As a result, it’s important to find ways you can become more involved locally. Google is constantly updating its search algorithms to get a
better understanding of the local businesses people love, so any authentic interaction you create within your community is likely to have
positive results when it comes to your local SEO.

Step 4:

Follow General SEO Best Practices
Google has also made changes over the years that more closely align its organic and local ranking algorithms. This means that tactics that
help with traditional organic rankings (such as having a mobile-friendly website or creating high-value content for your site that is optimized
for search engines) can also help your local search rankings.

7. https://support.google.com/business/answer/3038063?co=GENIE.Platform%3DAndroid&hl=en
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How Can
Scorpion Help?
Maintaining a strong presence in local search is an important step you need to take if
you want to keep your firm in front of potential clients and attract more cases. However,
as a busy attorney, it may not be the most valuable use of your time or your staff’s time
to manage all your firm’s listings and profiles and make sure you’re keeping up with the
latest local SEO best practices.
This is where it can be helpful to enlist the help of a marketing partner that is equipped
with the expertise and technology needed to keep your firm as visible and competitive
as possible online.

If you want to learn more about how to maximize your law firm’s local exposure and
attract more clients, talk to one of our legal marketing experts at Scorpion today.

844.913.7355
ScorpionLegal.com

