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INTRO. WHO'S THIS

If you've been somewhat tuned in to the latest
hype around Al, you are sure to have seen
click-bait Linkedin posts, from ‘ChatGPT is
your copywriter’ to ‘Al leads us to a downfall’.
None of it is true, although ChatGPT can help
you optimize manual work and free up time
for more creative, high-stakes processes that
contribute to business growth.

Does it take a genius (or a DevOps geek)

to introduce Al to your daily work? Hardly so.
This guide breaks down the concept, explains
what Al really boils down to and shares quality
prompts for daily business tasks. If you feel
innovative, then the bonus section will walk
you through the available Al solutions for SEO,
content generation and content repurposing.

If you are a business owner excited to go
Al-first—or at least Al-adaptable—the guide
is for you. While Al may seem scary or require
some tech-savvy background, itis in fact
tamable. This guide will help you understand
how to introduce Al to your business and
operations so it has real impact and drives
your business forward.

FOR?

. C-level managers

and business
owhners

. Team leads

. Solopreneurs

looking to boost
their productivity

. Startup teams

wanting to launch
Al-first businesses



SECTION 1.

Generative Al represents the most visible

and exciting aspect of today's Al landscape.
Its intellectual capability goes beyond
analyzing or compiling available information—
it is now able to create new, original content.
Head over to ChatGPT right now and ask it

to draft an email template for new users —
there you go, Generative Al sets in motion
right before your eyes.

For small businesses, this creative super-
power of pretty much free Al is beyond
invaluable. To a large extent, most otherwise
manual but creative tasks, like writing blog
posts, customer service responses, social
media posting and even design ideas, can now
be safely delegated to Al. Turn any Al tool into
an Al agent to have a creative partner

for every one of your business operations.

It hurts to say, but—well, Al exceeds human
abilities when it comes to speed. Its
calculating and analytic powers allow it

to make up drafts in seconds for any purpose.
A human talent steps in as a refiner

and a humanizer who correct the tone of voice
and removes openly artificial bits and pieces.

The foundation of today's Al conversation
centers around Large Language Models

or LLMs. An LLM is essentially a sophisticated
computer program trained on enormous
amounts of text—all that has ever been
published to the internet, from books

to websites to tweets.

SUMMARY -4/

Generative Al creates
original content
beyond just analyzing
data—from emails

to blog posts

to design ideas.

For small businesses,
this means delegating
creative tasks to Al
tools that work at
incredible speed, while
humans refine tone
and remove artificial
elements.



A language model learns to put words

in a sentence from analyzing trillions of text
lines. In other words, it recognizes patterns
and predicts what should come next

in a sentence. Thus it mimics human speech.

What makes LLMs "large” is versatility.
Previously, an Al tool was built for a specific
task (think of DeepDream by Google for photo
editing—no prompting, no ‘think with me’ stuff,
just image augmentation). Modern LLMs

are far more ambidextrous. They can perform
a wide range of language-based activities:
writing from scratch, summarizing, analyzing,
composing answers and even

generating code.

Does it end with text, though? Today's Al
landscape includes specialized models
designed for different types of content
creation. Diffusion models back up popular
image generators like DALL-E, Midjourney,
and Stable Diffusion. These systems learn

to create images by starting with random
noise and gradually refining it into coherent
visuals based on text descriptions.
Generative Adversarial Networks (GANS)
represent another approach to creative Al,
often used for high-quality image generation
and video creation. Meanwhile, specialized
audio models can generate music, sound
effects, and even realistic speech synthesis.
Some newer models are multimodal, meaning
they can work across different content types
—understanding both text and images,

or creating videos with synchronized audio.

SUMMARY %

The technology

is powered by Large
Language Models
(LLMs) trained on vast
internet text data

to predict and
generate human-like
language patterns.



SECTION 2.

'ION

So you got an image to prepare and a project mockup to build and tons
of tasks you’d love to delegate to someone. Where do you go, beyond
the popular ChatGPT? These models have become household names
in today’s Al-driven world.

ChatGPT

ChatGPT

ChatGPT (developed by OpenAl)

was the breakthrough that brought Al

to mainstream attention. Built on the GPT
series of LLMs, it excels at conversational
interactions and is known for being
approachable and creative. ChatGPT can
browse the web, generate images through
integration with DALL-E, and handle a wide
variety of tasks, making it a popular choice
for users who want an all-in-one Al tool.

Free Plan: SO for basic features and regular limits.

ChatGPT Go: ~$4.55/month for increased daily limits,
but only in certain regions.

ChatGPT Plus: $20/month for advanced models,
priority access and more features.

ChatGPT Team: $25-530/user/month for small teams
with more collaborative features.

ChatGPT Pro: $200/month for unlimited use of advanced models,
perfect for heavy users and researchers.

ChatGPT Enterprise: Custom pricing (reported ~$60/user/month)
for enterprise-level features and controls.



Claude

Claude (created by Anthropic) produces more
natural, nuanced writing and is, as generally agreed,
excellent at complex analytical tasks. Many users
find Claude's responses feel more human and
require less editing, particularly for business writing
Claude and research tasks. Claude can handle very long

documents and conversations, making it valuable
for in-depth work.

Free Plan: SO for basic access with usage limits.

Claude Pro: $20/month (or $17/month if billed annually)
for priority access and all models including Claude 3 Opus.

Claude Max: $100/month (5x Pro usage) or $200/month
(20x Pro usage) for heaviest users and enterprises.

Team Plan: $30/user/month (min. 5 users)
for collaboration tools, higher limits.

Enterprise Plan: Custom pricing for maximum capacity,
security, advanced admin and support.




* .
Gemini

Gemini 2.5 Pro

Gemini 2.5 Pro (developed by Google
DeepMind) stands out for its advanced
reasoning capabilities and integration
with Google’s ecosystem. It is designed
to support complex problem-solving,
coding, and multi-modal inputs,
including images and text. Gemini 2.5
Pro is favored by users who seek

a powerful, versatile Al assistant

that combines cutting-edge language
understanding with real-time access
to information and creative generation.

Free plan is not available, but free API is available with strict rate

limits for evaluation.

API pricing:

+ Up to 200,000 tokens: $1.25/million input tokens,
$10/million output tokens.

« Over 200,000 tokens: $2.50/million input tokens,
$15/million output tokens.

Image input: S0.005 per image.

Search grounding: 1,500 free requests/day,
then $35 per 1,000 requests.
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cdeepseeck

DeepSeek R1

DeepSeek R1 (from DeepSeek) is a cutting-
edge LLM focused on advanced reasoning,
problem-solving, and real-time decision-
making rather than a conversational chat tool
like ChatGPT. It excels at understanding user
intent and delivering highly relevant, context-
aware answers from large datasets or the
internet. DeepSeek R1is popularin enterprise
and research contexts where precise and
comprehensive data discovery is critical.

It is open source and it is accessible as an API.

+ $0.55/million input tokens, $2.19/million output tokens

(DeepSeek official).

« Azure and other providers range from $0.00135-51.485/
1K input tokens, $0.0054-55.94/1K output tokens
(depending on provider/region)




perplexity

Perplexity

Perplexity is an Al-powered search and answer
engine that leverages large language models

to provide concise, context-aware responses
with sources cited. It is not an LLM in itself,
however, it is commonly mentioned along

with the names we mentioned above.

It is particularly valued for real-time information
retrieval and research assistance, combining
natural language understanding with web search
to deliver precise answers. Perplexity is popular
among users who need quick, reliable insights
backed by references rather than broad
generative capabilities.

Free Plan: SO for basic access with daily query limits.

Pro Plan: $10-$15/month for higher usage limits, priority access,
and enhanced features.

Team Plan: custom pricing for collaborative use with advanced
administration and increased quotas.

Enterprise Plan: custom pricing with dedicated support, security,
and API access tailored to organizational needs.

What do you want to
know?




SECTION 3.
TING

Whatever Al you talk to, the secret to a helpful and meaningful interaction
is a structured request. Any task you feed to Al needs to have these
elements to hit the bull’s eye:

Persona: Define who the Al is acting as.

You are an experienced social media
strategist specializing in LinkedIn
content marketing for businesses.

Task: Clearly state what you want done

Create a comprehensive 4-week
LinkedIn content plan that will increase
engagement, establish thought
leadership, and generate leads

for my business.

Context: Provide relevant background information

We’re a mid-sized digital marketing agency that specializes

in helping B2B SaaS companies scale their online presence.
We post sporadically (2-3 times per week). Our main goals

are generating qualified leads and establishing our CEO

as a thought leader in the SaaS marketing space. Our target
audience includes marketing directors, CMOs, and founders
at B2B SaaS companies with 10-500 employees who struggle
with lead generation and customer acquisition. The USP is our
data-driven approach and 90% client retention rate.

Format: Specify how you want the output structured.

Give me a content calendar with weekly themes clearly marked
in a format like this: Day/Content Type/Goal for each post.

Also explain the content mix breakdown, e.g. how many posts
go to what content vertical.

Let these simple rules of thumb guide you whenever you decide to interact
with an Al model. Sometimes there is just no time for proper prompt writing,
and it's fine. But making the most out of your Al session is possible if you ask
the question correctly, helping the model grasp your request.



Al PROMPTING LAWS

. Thou Shalt Be Specific and Precise

Vague prompts = vague results. Instead of "Explain marketing,”
use "Explain three digital marketing strategies for small
e-commerce businesses with budgets under $5,000".

' Thou Shalt Use Natural Language

Write prompts as if you're having a conversation
with a knowledgeable colleague. Avoid overly technical
jargon unless necessary for your specific use case.

. Thou Shalt Provide Clear Instructions

Include explicit "do" and "don't" statements to guide the Al's
response. For example: "Do include pricing comparisons.
Don't include companies that only serve enterprise clients.”

' Thou Shalt Structure Complex Requests

Break multi-part tasks into numbered steps or bullet points.
This helps the Al address each component systematically
without missing details.




SECTION 4.
NS

Fundamental template structure

ASSIGNMENT
« Role: You are a [specific expert role] with [experience/credentials]
» Mission: [clear objective]

DIRECTIVES
« Primary Task: [major instruction on what to accomplish]
* Sub-tasks:
- [specific step 1]
- [specific step 2]
- [specific step 3]

ASSIST (if possible)
« Background: [relevant context/situation]
« Target Audience: [who this work is for]
+ Key Constraints: [limitations/requirements]
« Examples (if possible):
* Input: [example]
« Output: [example]

PARAMETERS
» Output Format: [structure: bullets, paragraphs, question & answer,
code, etc.]
« Length: [word count, sections, etc.]
« Tone: [professional, casual, technical, etc.]
» Focus Areas: [what to emphasize]

TEMPLATE CUSTOMIZATION
» Model-Specific Notes: [any special instructions for this Al model]
Validation Check: [if applicable - what success means in this context]



First aid template

You are a [role] tasked with [main goal].
Context: [background information and situation]

Your specific tasks:

1. [action verb] + [specific requirement]
2. [action verb] + [specific requirement]
3. [action verb] + [specific requirement]

Requirements:

- Output format: [desired structure]
- Length: [scope/size]

- Include: [necessary elements]

- Avoid: [what must not be included]

Example (optional):

[give 1-2 examples of desired output]
Success criteria (optional):

[how to measure completion]




Modular blocks
for custom prompting

You can shuffle these blocks to design custom prompts.

Role Modules

« Expert: "You are a [domain] expert with [X years] experience
in [specialty]”

« Analyst = "You are a strategic analyst specialized in [field]"

« Creator ="You are a creative professional focused on
[medium/type]”

« Advisor = "You are a trusted advisor helping [target audience]
with [challenge]”

Job Modules
« Analytic work = "Examine [input] and identify [patterns/
insights/issues]”
« Creation = "Generate [deliverable] that [specifications]”
« Comparison = "Evaluate [options] based on [criteria]
and recommend [outcome]"
» Synthesis = "Combine [sources] to produce [unified output]”

Output Format Modules
+ Structured = "Organize response with clear headers
and subsections”
» Bulleted = "Present as bulleted lists with brief explanations”
« Narrative = "Write in flowing paragraph format"
« Tabular = "Format as a table with columns: [specify columns]"

Quality Control Modules
+ Step-by-step = "Show your reasoning process step by step”
+ Listing sources = "Reference information sources when making
claims”
» Validation = "Double-check accuracy and highlight
any uncertainties”
* Iteration = "Ask clarifying questions if the request is ambiguous”



LET'S PRACTICE

A sound prompt might look something like this:

You are a marketing strategist. Create a social media campaign
for our new app.

Context:
B2B productivity app launching next month
Target: Small business owners

Tasks:

1. Develop 3 platform strategies (LinkedIn, Twitter, Facebook)
2. Create 5 sample posts per platform

3. Suggest posting schedule

Format:
Organized by platform with explanations
Length: ~500 words total

But if you added delimiters to help the model navigate the prompt better,
you will have a far more structured prompt that conspicuously outlines
the sections of your task.




#i# ASSIGNMENT

Role: You are a senior digital marketing strategist with 8+ years

in B2B SaaS marketing

Mission: Design a comprehensive social media launch campaign that
drives app downloads and user engagement

## DIRECTIVES
Primary Task: Develop a 30-day social media campaign strategy for
our productivity app launch
Sub-tasks:
« Analyze platform-specific approaches for LinkedIn, Twitter, and
Facebook
« Create content calendar with specific post examples
» Define success metrics and optimization tactics

## ASSIST

Background: B2B productivity app targeting small business owners
(5-50 employees), launching in 3 weeks, S50K marketing budget
Target Audience: Business owners struggling with team coordination
and project management

Key Constraints: Must maintain professional tone, comply

with platform guidelines, measurable ROI focus

Example of Output: LinkedIn: "Small business owners:

Are scattered tools killing your team'’s productivity? Our new app
centralizes [specific benefit]. Early access link in comments.
#SmallBusiness #Productivity"

#i# PARAMETERS

Output Format: Structured sections by platform, with subsections for
strategy, content samples, and metrics

Length: 800-1000 words total

Tone: Professional yet approachable, data-driven

Focus Areas: Lead generation, brand awareness, user education

## TEMPLATE CUSTOMIZATION
Success Criteria: Each platform strategy includes rationale,
5 sample posts, posting frequency, and 3 KPl metrics



GETTING PERSONAL

-

Gemini ChatGPT

ChatGPT and Claude: These conversational
@ * models respond well to detailed context,

examples, and iterative refinement. Use few-shot
ChatGPT Claude

prompting (providing 2-3 examples)
to demonstrate desired output style.

Example:

You are a senior market research analyst specializing in B2B SaaS
and digital marketing tools. Conduct a comprehensive market
analysis of Al SEO tools targeting Small and Medium-sized
Businesses (SMBs) in North America for 2025.

Gemini 2.5 Pro: Excels with structured prompts that clearly
Gerﬁini separate instructions from examples. Use delimiters
to organize different sections of your prompt.

<<<< PROMPT START >>>>
==== INSTRUCTIONS ====
You are a software engineer expert in Python and RESTful API design.

Your mission is to implement a robust, well-documented REST API
endpoint that manages “tasks” for a simple to-do application.



==== REQUIREMENTS ====

Language: Python 3.10+

Framework: FastAPI

Data store: In-memory list of dictionaries

Endpoint: POST /tasks

Request payload: { "title": string, "description": string, "due_date":
"YYYY-MM-DD"}

Response: 201 Created with JSON {"id": int, "title": string, "description":
string, "due_date": string, "created_at": ISO8601}

Validation:

— title: non-empty, max 100 chars

— due_date: valid future date

Error handling: return 400 Bad Request with clear error message for
invalid payload

Documentation: include OpenAPI docstrings for endpoint and models
Testing: provide one pytest function to verify successful task creation

==== EXAMPLE ====

Input (POST /tasks):

json

{"title": "Write blog post",
"description”: "Draft an article on prompt engineering.’,
"due_date": "2025-09-01"}

Expected Response:
Status: 201 Created
Body:
json
{"id™:1,
"title": "Write blog post’,
"description”: "Draft an article on prompt engineering.”,
"due_date": "2025-09-01",
"created_at": "2025-08-19T09:41:00Z"}

==== DELIVERABLES ====

1. main.py: FastAPI application with POST /tasks endpoint

2. models.py: Pydantic models for request and response

3. test_tasks.py: pytest file with one test for successful creation

4. Comments: Brief inline comments explaining key logic

<<<< PROMPT END >>>>



DeepSeek R1: This reasoning model performs best with
minimal prompting. Avoid chain-of-thought instructions
& or excessive examples, as it handles reasoning internally.
deepseek  yge phrases like "Take your time and think carefully”
for complex problems.

Take your time and think carefully.
You are a seasoned product strategist. Generate three innovative
digital product ideas for the smart kitchen appliances market.

Deliverables for each idea:

1. Idea title

2. One-sentence elevator pitch
3. Three key features

4. Primary target user segment

Constraints:
» Focus on Al-driven personalization and connectivity.
* Prioritize seamless integration with existing smart home
ecosystems.
» Keep descriptions concise and free of technical jargon.

H.\, rm DeeQSeek.

~
How can\ ne\p you roday?

@ oo




Perplexity: Focus on search-friendly language and avoid
[Eﬁ] traditional LLM techniques like few-shot prompting.
Be specific about what information you need and include

perplexity relevant keywords that would appear on web pages.

Help me create a list of customer development interview questions
for a Saas startup. Include keywords like “customer pain points,”

“product-market fit,” “user behavior,” and “feature validation.”
| need at least 10 open-ended questions that explore:

« Customer pain points and challenges

» Desired outcomes and success metrics

» Current solutions and workarounds

+ Willingness to pay and purchase triggers
+ Feedback on prototype concepts

Bonus ldeas

Iterative Refinement

Don't expect perfect results on the first try. Use follow-up prompts
to refine and clarify: "Can you make this more technical?” or "Focus
specifically on budget considerations”.

Role-Playing Prompts
Use "Act as if you are..." to get responses tailored to specific
perspectives or expertise levels.

Template Approach
For repetitive tasks, create reusable prompt templates that you can
adapt with specific details while maintaining consistent structure.



SECTIONSS.
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Robert Scoble, the co-author of The Fourth Transformation, famously
tweeted: “You can talk to Al when your colleagues don’t want
to talk to you anymore.”

And itis, in fact, Al's super-power, among many. Along with multiple
generative abilities, it also thinks with you, fostering imagination
and ideation. A free creative e-buddy of sorts, ready to brainstorm
with you on any topic. Here is how you can access this

‘Think with Me’ mode in the models discussed above:

ChatGPT

1. Select “Advanced Data Analysis” or “GPT-4 Turbo
(with browsing)”.

2, Setitin the collaborative mode by prompting it:
“You are my brainstorming partner. Ask clarifying questions,
and build on each idea | share.”

3. Introduce your idea: “I'm exploring ways to improve user
onboarding in a fitness app.” ChatGPT will proceed to ask you
follow-up questions, challenging the concept, etc.

Claude

1. Select “Chat” mode instead of “Completion’, which is optimized
for dialogue and iterative back-and-forth.

2. Prompt it softly, along the lines of: Take your time and think
carefully. Let’s brainstorm together: how might we increase
engagement in a language-learning app?

3. For insightful collaboration, ask Claude to pose its own questions
and build upon each suggestion.



Gemini (2.5 Pro)

1. Choose “Structured chat” to enable it to save context
throughout the conversation.

2. Feed it a delimiter*-based prompt:

<<INTERNAL THOUGHT>>

We're brainstorming product names for an Al tutor.

<<USER INPUT>>

Suggest ideas and ask me questions about tone and audience.

3. Ask more questions in this conversation and let Gemini
ideate with you.

Perplexity
1. Switch to “Research” mode in the search field. As simple as that.

2. Use search-friendly language with keywords and ask open-
ended questions. In Research mode: Explore strategies to reduce
churnin B2B Saas.

3. Follow up by clicking “Continue research” or adding clarifications,
so Perplexity continues to retrieve new sources
and suggest next steps.

DeepSeek R1

1. The good news is, DeepSeek R1 is already configured
for internal reasoning.

2. Use concise prompts with an invitation to think.
Take your time and think carefully. Let’s ideate features
for a mental wellness app.

3. DeepSeek will ask clarifying questions and surface insights
without requiring chain-of-thought instructions.



SECTION 6.
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Al is an exciting new opportunity that is going to bring new jobs, accelerate
research and augment every area of human life. It is a powerful creative
partner, an amazing secretary and a highly performing data analyst.

But where are its weaknesses? Understanding where its limits lie helps
adopt Al to a healthy degree, while maintaining the necessary human
touch and oversight at work.

1 Garbage in, garbage out

In other words, Al is vitally dependent on the quality of data it is fed.
Unstructured, biased data makes Al a weak and questionable
assistant when it comes to law enforcement or financial risk
assessment. Al can’t assess how ‘true’ or ‘relevant’ data is—

it works with whatever is given to it. Likewise, it lacks the ability

to apply knowledge from one area to another. In other words,

it's not creative like a human is; it can’t go beyond the factual,

the given to make a broader, more informed decision.

2 The unknown unknowns

Humans are reflective. We tend to think about what we think

and analyse what we know. There is a never-ceasing nudge that
Socrates worded perfectly: ‘l know that | don’t know anything’.
Human researchers are deeply aware of how not everything

is known—these gaps in cognition and knowledge are called
‘known unknowns’. They are so elusive we are barely aware of them.
Al doesn’t know anything about it. It responds to what you ask,
meaning it's reactive. Al won't suggest anything new, outside

the box in relation to what you ask.



3 Turing trap

As Director of Stanford Digital Economy Lab Erik Brynjolfsson said,
the problem with Al today is that the general public lives under

the “the false premise that the ultimate goal of Al should be to imitate
humans”. The dangerous trend of automation, where humans

are replaced and thus disenfranchised as a powerless, jobless
minority, is opposed to augmentation, where the industry

and the market call for complementing human capital

with Al mastery. What's the impact for some one-of-a-million SMB?
SMBs that fall into the automation mindset risk becoming cost-
cutters rather than value-creators, focusing on replacing their few
employees with Al tools to reduce labor costs. This approach not only
strips away the human relationships and personalized service that
often give small businesses their competitive edge, but also traps
them in a race to the bottom against larger competitors

with deeper automation budgets.

ChatGPT

¢

Cababiltieg




SECTION 7.

If there is one thing Al can’t really help anyone with, it is payroll automation.
The problem is, global payroll relies on a network of banking institutions
and implies a serious compliance background for every transaction

being made.

While you may set up an Al-powered payroll calendar, the human touch
and control behind a banking operation is irreplaceable.

EasyStaff Payroll is the contractor management platform that helps build
teams and hire talent globally. At EasyStaff Payroll, we make payroll stress-
free by taking on the heavy lifting of global payments. Businesses sign

a single B2B contract with EasyStaff Payroll to distribute their payments
among overseas teams and independent contractors. The platform also
provides closing documents for both the recipient and the business, so both
parties can legally report income and expenses to their local tax authorities.

Backed up with 17+ years in finance of CEO Vitalii Mikhailov, EasyStaff
Payroll offers SMB-friendly plans combined with enterprise-level security
and safety. A personal manager takes care of every client to ensure smooth
onboarding and seamless payment experience. With over 2,100 companies
served, EasyStaff Payroll knows how to take all hassle out of your sensitive
payroll process to automate it—at no cost to your business

compliance and safety.

JOIN EASYSTAFF PAYROLL NOW
FOR SECURE PAYROLL
MANAGEMENT—AT SCALE

Join EasyStaff Payroll



https://easystaff.io/payroll?utm_source=ai-longread&utm_medium=pdf-file&utm_campaign=oct-2025
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Purpose

SEO Analysis
& Content
Optimization

SEO Analysis
& Content
Optimization

SEO Analysis
& Content
Optimization

SEO Analysis
& Content
Optimization

SEO Analysis
& Content
Optimization

Al Content
Generation

Al Content
Generation

Al Content
Generation

Al Content
Generation

Al Content
Generation

Content
Repurposing

Content
Repurposing

Content
Repurposing

Content
Repurposing

Content
Repurposing

Tool Name

Surfer SEO

Clearscope

(Al Content
Helper)

Semrush

Keyword.com
(Al Rank Tracker)

Jasper Al

Copy.ai

Writesonic

ChatGPT

Grammarly
(Al Writer)

Munch

OpusClip

Repurpose.io

Pictory Al

Vidyo.ai

Website

surferseo.com

clearscope.io

ahrefs.com

semrush.com

keyword.com

jasper.ai

copy.ai

writesonic.com

openai.com/
chatgpt

grammarly.com

getmunch.com

opus.pro

repurpose.io

pictory.ai

vidyo.ai

IONS FOR SEO,

ATION AND

POSING

Cost
(Subscription Cost)

$79-$175/month

$189-$399/month

$99-5999/month

$117-$540/month

$89-5199/month

$49-5125/month

$49-$2000/month

$39-$399/month

$20/month

$12-$30/month

$49-$220/month

$15-$29/month

$35-$149/month

$19-$119/month

$30-$50/month

Free Plan
Available

Yes (Trial)

Yes
(Webmaster Tools)

Yes (Limited)

Yes (Trial)

Yes (7-day trial)

Yes

Yes (Limited)

Yes (Limited)

Yes (Limited)

No

Yes (60 credits/month)

Yes (14-day trial)

Yes (3 videos)

Yes (75 credits/month)

Rating

45/5(G2)

49/5(G2)

4.5/5(G2)

4.4/5(G2)

43/5(G2)

47/5 (G2)

4.4/5(G2)

45/5(G2)

4.6/5 (Trustpilot)

4.6/5(G2)

4.8/5 (User Reviews)

4.5/5 (User Reviews)

3.4/5 (Trustpilot)

4.6/5(G2)

4.2/5 (User Reviews)



