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Cireplenit lﬁ,

“Thanks to

. Replenishments

turning behaviour into
results.”
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L’OCCITANE

EN PROVENCE

CILT BAKIMI VUCUT BAKIMI KOKULAR ERKEK HEDIYELER

1.500 TL ve tizeri alhisverislerinizde kargo iicretsiz!

L

e_" Google Chrome
Favoriniz Bitmek Uzere Olabilir! Js
E a L'Occitane Bakim Ritlueliniz Devam
—= Etsin!

via loccitane.com.tr

Sevgili L'Occitane Sever ,
Hemen Yenilen
Cildinizin ve duyulanimzin alistifi o 6zel favoriniz, azalmug olabi
Provence’in dogasindan ilham alan formiiliiyle, Eau des Baux Eaude1_
Baux Parfiim EDT bakim rutininizin vazgegilmezi olmaya devam etsin...

Eau des Baux Eau de Toilette - Baux Parfiim EDT

HEMEN KESFEDIN

Al predicts the perfect time to remind
each customer, no manual rules needed

Couvers all your products and customers,
nolimits, no guesswork

©

Runs on autopilot, no campaigns to
@ build without changing the techstack






Agentic Al for
1.1 Individualized Retention

REPLENIT
DOESN'IT

Visit : www.replen.it



