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Introduction

Personalized content experiences have become crucial for brands seeking to engage
their audiences effectively. However, Content Intelligence and Content Personalization
are only part of a larger opportunity within the broader landscape of Digital Asset
Management (DAM), Marketing Resource Management (MRM), and Content Operations.
By integrating these Al-driven capabilities with robust DAM systems and MRM tools,
businesses can not only optimize content discovery and delivery but also revolutionize

how content is managed, distributed, and utilized at scale.

This whitepaper explores how These solutions open up new possibilities for
Aprimo's Content Intelligence and Content Operations teams, offering a unified
Content Personalization can work in approach to managing the end-to-end content
harmony with DAM and MRM to lifecycle—from creation and governance to
streamline content workflows, bridge distribution and real-time personalization—
content gaps, and enable teams to ultimately empowering brands to maximize
deliver personalized experiences in a their content investments and achieve

more efficient and impactful way. superior engagement outcomes.
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Content Intelligence

Content Intelligence uses Al to provide actionable insights into how audiences

engage with content. The solution helps marketers understand:

Audience By analyzing clickstream data, Aprimo Al identifies audience
Segmentation segments based on real-time interactions. This segmentation helps
marketers tailor content to different groups, ensuring relevance

and engagement.

Content Gaps Content Intelligence identifies where there are gaps in a content
library for certain audience segments, providing insights into areas

where content creation can enhance engagement.

Performance It offers a detailed analysis of how different content performs with
Metrics each audience segment, allowing marketers to prioritize high-
performing content while improving underperforming assets.
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Use Case Example

A retail brand uses Content Intelligence to identify that its lifestyle-focused customers are
engaging more with video content than with static images. Based on this insight, the brand
increases video content production for this audience, resulting in higher engagement rates

and conversions.
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Content Personalization

With Content Personalization, brands can deliver tailored experiences to users in
real time based on behavioral data. Aprimo's solution goes beyond simple rule-
based personalization often handled by CMS tools, providing more sophisticated Al-
driven adjustments that integrate deeply with DAM and MRM systems to deliver

richer content experiences. The solution focuses on:

Dynamic Content Using in-session behavior tracking, Aprimo adjusts content in real-

Delivery time to meet the needs of each visitor. Whether it's a product
recommendation, a targeted banner, or a call-to-action, the system
predicts and delivers the next best piece of content for each user by
leveraging both behavioral data and insights from DAM.

Propensity Scoring Aprimo Al assigns users a propensity score based on their behavior
across multiple journeys. This ensures that content suggestions
evolve with each action a user takes, adapting fluidly based on real-
time engagement, while drawing on a wider pool of assets managed
through DAM to enhance personalization depth.

Page Optimization Beyond recommending specific pieces of content, Aprimo can
rearrange entire page layouts based on a user's preferences and
behaviors. This capability is enriched by Aprimo's integration with MRM,
which ensures that high-priority content is strategically deployed to
match both user needs and available marketing resources.

Use Case Example

An automotive retailer uses Content Personalization to dynamically adjust homepage banners
based on whether a visitor is a new customer, a returning customer, or a visitor from a service
page. Aprimo’s deep integration with DAM allows for more nuanced adjustments, ensuring each
user sees content that aligns closely with their current needs, leading to improved user

experience and higher conversions.
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How Content Intelligence and
Personalization Work Together

When combined, Content Intelligence and Personalization create a powerful
ecosystem for personalized content delivery and optimization. Content
Intelligence helps brands identify the most relevant content for each segment,
while Content Personalization ensures content is delivered at the optimal time

within each user's journey.

Real-Time Insights Content Intelligence highlights where brands need to create or adjust
for Content Creation content, while Personalization helps ensure this content reaches the

intended audience.

Personalized The Al-powered personalization engine allows marketers to create
Campaigns at Scale scalable campaigns that feel personal to each user, without manual
segmentation or individual rule-setting.

A/B Testing and These tools enable A/B testing to optimize content delivery further.
Continuous With insights from both engagement metrics and real-time behavioral
Improvement data, marketers can continuously refine their content strategy.
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Implementing Content Intelligence
and Content Personalization

Implementation of the tools follows a structured approach:

Step 1 Data Collection and Setup: Aprimo tracks user behavior via a simple
SDK, collecting clickstream and interaction data.

Step 2 Audience Segmentation: Al models generate behavioral segments
automatically, identifying key user journeys and interactions.

Step 3 Content Alignment: Content Intelligence highlights which content
assets are performing best for each audience and where gaps exist.
Personalization then uses this data to recommend and deliver content
in real-time.

Step 4 Continuous Optimization: Aprimo Al constantly learns and adapts,
refining audience segments and improving content delivery over time.

Use Case Example

An e-commerce brand increased its overall conversion rate by 15% after implementing Content
Intelligence to identify underutilized content and Content Personalization to optimize content
delivery on its product pages.
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The Al Behind Content
Intelligence and Personalization

At the heart of Content Intelligence and Content Personalization lies a robust Al
engine that operates across two key functions: audience intelligence and real-time
personalization. This Al-driven approach ensures that both content and experiences
are optimized for maximum engagement and conversion. We'll dive into the
technical processes behind Aprimo Al and explain how it continuously learns,

adapts, and scales personalization efforts across your digital properties.
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Audience Intelligence: Automatic
Segmentation and Behavioral Mapping

The first step in Aprimo Al's workflow is understanding user behavior at a granular

level. Aprimo’s Al collects and analyses vast amounts of data from every user

interaction across digital touchpoints. Incorporating a digital touchpoint could mean

integrating any customer interaction that occurs online or through digital media,

creating a seamless experience across various channels. Examples include:

Website
Personalization

Email Campaigns

Mobile App
Interactions

Social Media

Customer Portals
or Accounts

Chatbots and
Live Chat

Point-of-Sale (POS)
Systems

Tailoring website content, layout, and product recommendations
based on user behavior and preferences.

Sending targeted content, promotions, or updates that resonate with
each audience segment, using personalization to increase open and

click-through rates.

Personalizing in-app content and notifications to reflect individual user
habits and preferences, enhancing user engagement and retention.

Leveraging insights to deliver personalized ads, updates, or direct
messages that align with each user’'s engagement history or preferences.

Customizing content within secure, customer-specific portals or
accounts based on their preferences, previous interactions, or content
consumption history.

Using personalized data to tailor responses and recommend relevant
content or products during live or automated chat interactions.

For physical retail integrated with digital data, POS systems can
recommend products or highlight deals based on a customer’s past

purchases and online browsing history.

These data points are mapped to create behavioral segments that inform content

recommendations and personalization strategies.

© Copyright 2024 Aprimo US LLC. Confidential and Proprietary. www.aprimo.com



Clickstream Data Analysis

Aprimo Al processes clickstream data in real-time, which includes every action a
user takes on a website or app. This might involve clicks, hovers, scroll depth, video
views, content interaction, or form submissions. Each action is treated as a "node"
in a behavioral graph, and the Al builds a dynamic journey map by connecting these

nodes based on the sequence and types of interactions.

Graph-Based User Aprimo Al leverages advanced graph theory to map user journeys.

Journey Modeling Each node represents an action (e.g., viewing a product, clicking on an
article), while the edges between nodes represent transitions between
these actions. This allows Aprimo to visualize and identify common
patterns in user behavior.

Contextual User By analyzing these graphs, Aprimo Al can determine the context of a
Understanding user’s journey. For example, it identifies whether a user is researching,
ready to purchase, or merely browsing. This context is crucial for

recommending the most relevant content at any given moment.

Dynamic Behavioral Segmentation

Aprimo Al automatically segments users into “missions” or behavioral clusters
based on their real-time activity. Unlike traditional manual segmentation, which
requires marketers to predefine rules and cohorts, Aprimo Al dynamically generates
these segments without human intervention.

Self-Learning he Al uses unsupervised machine learning to identify common

Segmentation behaviors across users. It continually refines these segments based
on new data, ensuring that the segments remain relevant as user
behavior evolves over time.

Propensity Scoring Each user is assigned a propensity score across multiple segments.
Rather than rigidly classifying users into one segment, Aprimo Al
provides a probabilistic score that reflects the likelihood a user
belongs to multiple segments. For instance, a user might be scored
70% on a "product researcher" segment and 30% on a "price-sensitive
buyer" segment. This dynamic scoring allows for nuanced
personalization that reflects the user’s current intent.
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Mission-Based Content Mapping

Aprimo Al translates behavioral segments into actionable “missions.” A mission
represents the inferred intent of a user (e.g., researching a product, engaging with a
loyalty program, or browsing educational content). These missions form the

backbone of Aprimo’s content delivery strategy.

Journey-Based For each mission, Aprimo determines which types of content users in that
Content segment are likely to engage with. This recommendation is not based on

Recommendations static rules but adapts as new behavioral data is fed into the system.
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Real-Time Personalization: Predictive
and Adaptive Content Delivery

Once the audience segments and missions are identified, Aprimo Al moves to real-
time personalization. This involves predicting the user’s next best action and
dynamically adapting the digital experience to deliver the most relevant content, all

in real time.

Predictive Next Best Action

The Al makes use of predictive models to forecast the most likely next action a user
will take. These predictions are driven by the propensity scores assigned during the

segmentation process, as well as historical data collected across similar user journeys.

Content Scoring For each piece of content available on a given page (banners, articles,
videos, calls-to-action), Aprimo Al calculates a relevancy score for the
user. This score is based on a combination of the user’s real-time
behavior and historical data patterns. For example, if the user has shown
an affinity for technical guides in the past, the Al is more likely to

recommend in-depth articles over promotional videos.

Propensity-Based Aprimo’s Al adapts its decisions based on ongoing behavioral

Decision Making changes. If a user initially demonstrates a high propensity for casual
browsing but later engages deeply with product details, the system
adjusts the content delivery to match this shift in intent.
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Page-Level Personalization

In addition to recommending specific pieces of content, Aprimo Al has the
capability to reorganize entire page layouts based on the user’'s behavior and
preferences. This ensures that high-priority content is displayed in the most visible

locations to maximize engagement.

Dynamic Page Aprimo can alter the order of page elements—such as placing product
Reordering recommendations above text-heavy content for users with a
demonstrated preference for visuals or offering detailed

specifications first to technically-minded users.

Content Slot Each content slot on a page (e.g., hero banners, sidebar ads, content

Optimization recommendations) is scored based on its relevance to the user’s
current mission. The Al selects the content with the highest relevance
score for each slot, ensuring that the user is presented with a fully
personalized experience.

Continuous Learning and Adaptation

Aprimo Al continuously learns from user interactions to improve future
recommendations. Every click, scroll, and hover informs the Al's understanding of
what content resonates most with each segment, leading to increasingly refined

personalization over time.

Feedback Loop As users interact with personalized content, we record the outcomes

Optimization of each engagement. Did the user click through? Did they complete
the intended action (e.g., sign-up, purchase)? These outcomes feed
back into the Al, allowing it to refine its models and make more
accurate predictions for future users.

Adaptive Testing Aprimo Al also enables automated A/B and multivariate testing. The
system can test different variations of content and layouts to
understand which configurations yield the highest engagement and
conversions. Over time, it prioritizes the configurations that are most
effective for each audience.

© Copyright 2024 Aprimo US LLC. Confidential and Proprietary. www.aprimo.com
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Integration with Content and
Data Systems

To deliver personalized experiences, Aprimo Al seamlessly integrates with existing

content and data ecosystems, including CMS solutions, CRM systems, and CDPs.

API-Based Aprimo Al leverages API-based integration to pull in content assets,
Integration behavioral data, and user profiles from external systems. This enables

the Al to use existing customer data to enhance personalization efforts.

Real-Time Data Aprimo Al can synchronize with data sources like Google Analytics,
Sync Salesforce, or Adobe Experience Manager, ensuring that the
behavioral data used for personalization is always up to date.
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The Advantages of Aprimo Al
Over Traditional Data Systems

In the evolving landscape of digital personalization, businesses are transitioning
from historically driven, static segmentation models to more dynamic, real-time Al
systems that deliver personalized content based on current user behavior.
Traditional data systems, while effective in certain contexts, are often limited by rigid
segmentation, past behavior assumptions, and lack of real-time adaptability.
Aprimo's Al-powered Content Intelligence and Content Personalization offer a
superior alternative, leveraging real-time data, propensity modelling, and dynamic

audience segmentation to provide truly personalized user experiences.
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Real-Time Personalization vs.
Historical Data Reliance

Traditional systems often rely on historical data, where users are grouped into static
segments based on past interactions. These segments are predefined and updated
periodically, often months apart. While this approach can provide a snapshot of user
behavior, it fails to account for the evolving nature of user intent and the contextual

shifts that occur during a session.

Limitations of Traditional systems tend to bucket users into predefined segments

Historical Data based on attributes such as age, location, or past purchases.
However, these segments quickly become outdated and fail to reflect
a user’s real-time intentions. For example, a customer who purchased
a winter coat six months ago might still be shown advertisements for
winter clothing, even though their immediate interest may be focused
on summer travel.

Real-Time Aprimo Al collects and processes data in real time, allowing it to analyze

Behavioral Insights user behavior as it happens. This means that Aprimo can detect subtle
changes in user intent within a single session, adjusting content delivery
based on real-time actions such as clicks, hovers, or scrolling. Rather than
relying solely on historical trends, the solution reacts to the current needs
and preferences of each user, making the personalization experience far
more relevant.

Use Case Example

In a traditional system, a user who recently purchased hiking boots would continue to be shown
similar products for weeks or months based on their purchase history. With Aprimo, the system
recognizes that the user’s intent has shifted after they start exploring travel content, and

dynamically adjusts the experience to offer travel gear and destinations instead.

© Copyright 2024 Aprimo US LLC. Confidential and Proprietary. www.aprimo.com
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Propensity Modelling vs.
Rigid User Segmentation

Traditional systems often lock users into rigid segments or personas based on
limited criteria, preventing flexibility as user behaviors evolve. Once a user is
assigned to a segment, their entire experience is shaped by that segment,

regardless of changes in their behavior or needs.

The Problem with Bucketing users into fixed segments ignores the complexity of user

Bucketing behavior and assumes that a user will behave consistently across all
contexts. This static approach limits personalization potential
because it fails to accommodate the nuance of shifting user
preferences during a session or across multiple interactions.

Dynamic Propensity Aprimo’s Al uses propensity modeling, which continuously assigns users a

Scoring probability score across multiple behavioral segments. Rather than placing
a user in a single, rigid bucket, Aprimo’s Al identifies their likelihood to
belong to various segments at any given moment. This allows the system

to fluidly adjust the content a user sees as their behavior evolves.

Multi-Dimensional With propensity scoring, users aren’t forced into narrow categories like

Personalization “bargain shopper” or “tech enthusiast.” Instead, they might have a 60%
probability of being a price-sensitive buyer, a 30% probability of being
interested in premium offerings, and a 10% probability of exploring lifestyle
accessories—all within the same session. Aprimo'’s Al takes this multi-
dimensional view into account, delivering personalized experiences that

reflect the user’s real-time needs.

Use Case Example

A visitor might initially browse budget-friendly products, but after viewing a high-end item, their
propensity score for “luxury buyer” increases. Aprimo dynamically shifts the content to reflect this
change, surfacing premium products that align with the visitor's newfound interest. A traditional
system, however, would continue pushing budget items based on the user’s initial interactions.

© Copyright 2024 Aprimo US LLC. Confidential and Proprietary. www.aprimo.com
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Continuously Evolving Models vs.
Stagnant Data Sets

In traditional systems, segments and rules are often updated on a periodic basis
(e.g., quarterly or annually) by marketing or data teams. These updates are manual,
labor-intensive, and slow to respond to changes in market dynamics or individual

user behavior.

Static Fixed segmentation rules often struggle to keep pace with changes in
Segmentation user preferences, seasonality, and evolving product interests. As a
Challenges result, personalization efforts can quickly become stale, leading to

irrelevant content recommendations and reduced engagement.

Self-Learning Al Aprimo Al is built on machine learning models that continuously evolve

Models as new data is collected. These self-learning models automatically
refine audience segments and update propensity scores in real time,
ensuring that the system remains adaptive and responsive to the latest

behavioral patterns.

Automated Insights Instead of relying on manual updates and predefined rules, Aprimo Al
continuously ingests new data, making automated, data-driven decisions.
This allows businesses to scale personalization efforts without the need
for constant human intervention, making the process both efficient
and scalable.

Use Case Example

A streaming service traditionally updates its recommendation engine every month, but this means
that users are often shown outdated content. With Aprimo, the Al tracks individual user
preferences in real time, suggesting content based on the user's most recent viewing habits. As
the user explores new genres or shows, the recommendations are instantly tailored to reflect

these evolving preferences.

© Copyright 2024 Aprimo US LLC. Confidential and Proprietary. www.aprimo.com
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Adaptive Content Delivery vs.
Static User Journeys

Traditional systems are often built around predefined user journeys, which assume
that all users will follow a linear path. However, real-world user behavior is far more
fluid, with users jumping between different content types and actions throughout

their journey.

Challenges of In traditional personalization systems, user journeys are often
Predefined mapped out based on assumed paths, such as product discovery,
Journeys

consideration, and purchase. However, these journeys are rarely
reflective of actual user behavior, where users may bounce between
categories, revisit certain pages, or shift their intent mid-session.

Adaptive Content Aprimo Al is designed to recognize and adapt to these non-linear

Experiences behaviors. By continuously analyzing how users move through a website
or app, the Al delivers the most relevant content at every step, regardless
of where the user enters or exits the journey. This flexibility ensures that

users always receive content that aligns with their real-time actions.

Context-Aware Unlike traditional systems, which may serve the same content to all users

Personalization based on generalized rules, Aprimo Al considers the context of each
interaction. For example, a user might visit a product page directly from an
ad, while another user might land on the same page after browsing
multiple categories. Aprimo adjusts the content shown to each user based
on their unique journey.

Use Case Example

A consumer electronics store uses traditional systems to define a linear purchase journey, which
assumes users will follow the same steps from browsing to checkout. However, Aprimo Al
recognizes that some users prefer to research extensively before buying, while others make quick
decisions. The Al adapts the content delivery for each user, providing detailed reviews to one and
quick-purchase options to another.

© Copyright 2024 Aprimo US LLC. Confidential and Proprietary. www.aprimo.com
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Hyper-Relevant Personalization
vs. Generic Content Delivery

Because traditional systems rely heavily on historical data, they often push out generic
content that may not align with the user's immediate needs. This limits the relevance

of the personalized experience and can lead to frustration or disengagement.

Limitations of Historical data can only take personalization so far, as it relies on
Generic Content outdated assumptions about user preferences. This can result in
generic or repetitive content delivery that fails to capture the user’s

current interests or intent.

Hyper-Relevant, Aprimo Al ensures every piece of content is hyper-relevant to the user’s
Session-Based current session. By continuously monitoring their actions, Aprimo tailors
Personalization the content to reflect what the user is looking for at that precise

moment, whether it's product information, educational resources, or

personalized recommendations.

Use Case Example

A customer browsing a financial services website for mortgage options is shown articles on
investment banking based on their historical interactions. With Aprimo, the system detects that
the user is currently focused on home financing and dynamically updates the page to highlight
mortgage products and relevant financial advice, increasing engagement and satisfaction.
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Supporting Digital Asset Management
(DAM) with Content Intelligence

Managing a Digital Asset Management (DAM) system involves a range of daily tasks,
from cataloging and tagging content to ensuring assets are optimized for specific
campaigns and audience segments. With the rapid growth of digital content and
increasing demands for personalization, DAM teams are tasked with handling large
volumes of assets while ensuring each one is easily discoverable and effectively
utilized. Aprimo Content Intelligence is designed to support DAM teams by automating

many of these tasks, providing actionable insights, and optimizing workflows.
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Enhanced Tagging and
Metadata Management

One of the most critical components of a DAM system is the ability to effectively tag
and categorize assets so they can be discovered and deployed quickly. Aprimo Content
Intelligence enhances this process by leveraging Al to automate and optimize

metadata management.

Dynamic Tagging Aprimo Al automatically generates and suggests metadata tags for
each asset based on its content, significantly reducing the manual
effort required from DAM teams. These tags can be based on visual
elements (e.g., colors, objects, product types) or context (e.g., target
audience, brand tone). This ensures that assets are tagged
consistently and accurately across the entire library.

Tagging Content Intelligence also provides specific tagging recommendations

Recommendations for pased on audience behavior. For example, if a particular user segment
Audience Segments responds well to product images that feature a specific color or style,
the Al will recommend tags related to those characteristics, ensuring

that the most relevant assets are used for that audience.

Gap Identification If any assets are under-tagged or missing crucial metadata, Content

in Metadata Intelligence flags these gaps and provides suggestions to improve their
discoverability. This ensures that all assets are optimally categorized,
helping DAM teams avoid bottlenecks in the content creation and

delivery process.

Use Case Example

A global retail brand uses Aprimo’s dynamic tagging capabilities to automatically apply metadata to
hundreds of new product images every week. This process reduces manual effort by 60%, freeing up
the DAM team to focus on more strategic tasks like content curation and campaign planning.

© Copyright 2024 Aprimo US LLC. Confidential and Proprietary. www.aprimo.com
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Improved Asset Discoverability
and Utilization

DAM teams often face challenges in ensuring that content is easily discoverable
and utilized effectively across multiple teams and departments. Content Intelligence
helps solve these challenges by providing powerful search and recommendation

tools that ensure the right content is used at the right time.

Al-Powered Aprimo Al enhances search capabilities by allowing DAM users to find

Search assets based on advanced contextual queries. Rather than relying
solely on traditional keyword searches, users can search for assets
based on audience segments, behavioral data, or content
performance. This leads to faster retrieval times and ensures that
teams are using the most effective content for their campaigns.

Content Content Intelligence tracks how different assets perform with various
Recommendations audience segments. DAM teams can view these performance metrics
Based on Performance and receive recommendations on which assets to prioritize for specific

campaigns. For instance, if a particular image drives higher conversions
among a specific demographic, the Al will recommend that asset for

future use with that audience.

Cross-Team Aprimo supports collaboration by enabling seamless sharing of high-

Collaboration performing assets across teams. Marketing, creative, and content teams
can all access the same performance insights, ensuring that content
strategies are aligned and that top-performing assets are reused
effectively across different channels and campaigns.

Use Case Example

A healthcare organization uses Aprimo’s Al-powered search to surface relevant educational
materials for different healthcare providers. By quickly retrieving the most relevant content
based on behavioral data, the DAM team ensures content is delivered more efficiently and has
a higher impact.
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Automated Content Audits and
Gap Analysis

One of the most labor-intensive tasks for DAM teams is conducting regular content
audits to ensure the library is up-to-date and comprehensive. Content Intelligence
automates this process by continuously auditing the content library and identifying

gaps that need to be filled.

Content Gap Content Intelligence automatically identifies content gaps by comparing

Detection the available assets to the audience segments and behaviors observed
on the company’s digital properties. If certain audience segments are
underserved in terms of relevant content, the system flags these gaps
and provides suggestions for new content creation.

Underutilized Asset The system also tracks underutilized assets and provides insights into

Alerts why certain assets are not being used. This could be due to improper
tagging, a lack of alignment with current audience behaviors, or simply
that the asset hasn't been surfaced in recent campaigns. By providing
this data, Aprimo helps DAM teams make more informed decisions
about how to repurpose or retire these assets.

Performance Beyond individual assets, Aprimo provides insights into how entire
Metrics for collections are performing. DAM teams can assess whether a particular
Collections

collection of assets is contributing to campaign success or if additional

assets are needed to enhance its effectiveness.

Use Case Example

A multinational technology company uses Content Intelligence to automatically audit its
content library every quarter. The system highlights which assets are underperforming and
identifies content gaps for emerging audience segments, enabling the DAM team to focus
their efforts on creating new, high-impact assets.

© Copyright 2024 Aprimo US LLC. Confidential and Proprietary. www.aprimo.com
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Supporting Scalable
Personalization Efforts

For DAM teams supporting large-scale personalization initiatives, managing content

variations for different audience segments can become overwhelming. Aprimo

Content Intelligence simplifies this process by providing clear guidance on how to

optimize and scale content for personalized campaigns.

Personalization
Readiness
Analysis

Automated Asset
Versioning
Suggestions

Efficient Content
Curation

Aprimo evaluates the readiness of the content library for personalized
campaigns by analyzing how well the assets align with audience
segments. It flags assets that may need additional variations or
metadata to be effectively used in personalized experiences.

For campaigns that require multiple content versions (e.qg., different
languages, regions, or audience types), Aprimo Al suggests which
assets should be prioritized for versioning. It also provides
recommendations on how to modify existing assets (e.g., changing
colors, messaging, or tone) to better align with different segments.

DAM teams can curate personalized content experiences more efficiently
using Aprimo’s content performance data. This ensures that content
variations are both relevant and effective, minimizing the need for manual
guesswork in content creation.

Use Case Example

An international financial services firm leverages Aprimo to manage hundreds of personalized

content variations for different regions and customer segments. Aprimo Al suggests asset

modifications for each segment, reducing the workload on the DAM team by automating

much of the curation process.
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Actionable Insights for
Continuous Improvement

Content Intelligence goes beyond content management by providing DAM teams

with actionable insights that drive continuous improvement. With access to detailed

performance metrics, teams can refine their content strategy and ensure that the

library is always optimized for maximum impact.

Real-Time
Performance
Dashboards

Content Lifecycle
Insights

DAM teams can access real-time dashboards that track the performance
of their assets across various campaigns and audience segments. This
data helps teams quickly identify which assets are driving the most
engagement and which ones need further optimization.

Aprimo also tracks the lifecycle of assets, from creation to retirement.
DAM teams can use these insights to determine when assets should be
updated, archived, or replaced, ensuring that the content library remains

relevant and up-to-date.

Use Case Example

A global consumer goods company uses Aprimo’s real-time dashboards to track the

performance of its digital ads and social media assets. By understanding which assets are

generating the highest engagement, the DAM team can make data-driven decisions about

future content creation and asset lifecycle management.
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Integration Points: Extending Aprimo Al
Across Your Technology Stack

Content Intelligence and Personalization offer a flexible, API-first architecture that
integrates seamlessly with a wide range of systems to maximize content effectiveness
and personalization capabilities. Whether you are working with customer data
applications, content management systems, e-commerce tools, or A/B testing tools,
Aprimo’s Al-powered insights and decisioning logic can be deployed across your
existing tech stack to deliver personalized experiences at scale. In this section, we

explore key integration points across different platforms.
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Event Streaming Tools:
mParticle, Segment.io

For organizations using event streaming tools like mParticle or Segment.io to capture

real-time user interactions, Aprimo offers deep integration to leverage existing event

data and seamlessly map behaviors to personalized content strategies.

Real-Time Event
Ingestion

Enhanced Behavioral
Segmentation

Data-Driven
Decisioning

Aprimo Al can directly ingest event data from mParticle or Segment.io,
allowing it to continuously update user journeys, behaviors, and
propensity scores. By tapping into these streams, Aprimo can analyze
real-time interactions and immediately adjust content

recommendations and personalization strategies.

Aprimo Al enhances the raw event data captured by these solutions,
generating actionable audience segments and missions based on user
behavior. This segmentation is then used to drive personalized content
delivery across channels.

With integrated event streaming, Aprimo can make data-driven decisions
in real time, ensuring the most relevant content is delivered to users based
on their up-to-the-moment interactions with your brand across multiple

digital touchpoints.

Use Case Example

A retail brand uses mParticle to track user interactions across its website, mobile app, and

email campaigns. By integrating Aprimo, the brand can leverage this event data to generate

real-time behavioral segments and dynamically personalize content for each user, regardless

of the channel they are engaging with.
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Content Management Systems:
Contentful, Contentstack, Adobe
Experience Manager

Aprimo integrates with leading content management systems (CMS) to enhance the
personalization and delivery of content through decisioning logic. This ensures that

content variations are automatically shown to the right audience, based on real-time
Al insights.

CMS Integration for Aprimo provides an API-based integration with CMS systems like

Decisioning Logic Contentful, Contentstack, and Adobe Experience Manager. This
integration allows Aprimo’s Al to pass decisioning logic to the CMS,
which in turn, determines which content variations to display to users.
This ensures personalized experiences across websites, blogs, landing
pages, and apps.

Content Slot By linking directly with a CMS, Aprimo can optimize specific content

Optimization slots on the page. For instance, hero banners, CTAs, and featured
products can be dynamically changed in real time based on user
behavior and propensity scores.

Asset Management For brands already using Aprimo’s DAM, the integration with a CMS
Alignment ensures that the right content assets are pulled from the DAM based on
the real-time needs identified by Aprimo Al.

Use Case Example

A travel company uses Contentful to manage its website and blogs. With Aprimo, the
company dynamically changes hero images, offers, and featured destinations on the
homepage based on users’ search and browsing history, optimizing the content delivery for
each visitor's journey.
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E-Commerce Solutions: Salesforce
Commerce Cloud, Commercetools

Aprimo integrates seamlessly with e-commerce solutions such as Salesforce
Commerce Cloud and Commercetools to deliver personalized product

recommendations and optimize the user journey through the e-commerce funnel.

Product Aprimo Al can analyze user behavior in real time and push personalized
Recommendation product recommendations directly to e-commerce tools. Whether the
and Personalization user is in the discovery phase or ready to make a purchase, the Al
ensures that the most relevant products are displayed, maximizing

conversion rates.

Personalized Aprimo can adjust product listings, promotions, and dynamic pricing

Shopping Experiences elements on the e-commerce platform to reflect the unique needs and
behaviors of each user. For instance, a returning customer may see a
personalized product bundle, while a new visitor might be shown
introductory offers or best-sellers.

Shopping Cart Aprimo Al can also optimize the shopping cart experience by surfacing
Optimization relevant upsell and cross-sell opportunities based on the user’s current
cart contents and past behaviors.

Use Case Example

An electronics retailer using Salesforce Commerce Cloud integrates Aprimo to deliver
personalized product recommendations based on each visitor's browsing history and
interactions with email campaigns. Aprimo Al dynamically updates product recommendations
throughout the customer’s shopping journey, leading to a 20% increase in average order value.
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A/B Testing and Multivariate
Testing Tools

Aprimo’s Al-driven audience segmentation and behavioral insights provide a
powerful foundation for optimizing A/B and multivariate testing efforts, ensuring

that tests are run with the most relevant segments and yielding actionable insights.

Optimized Segment Aprimo can pass its dynamically generated audience segments

Delivery directly into A/B testing platforms. This ensures that each test is
optimized for the most relevant user groups, leading to more accurate
and actionable results.

Automated Testing Based on the audience segments and behavior analysis, Aprimo can

Suggestions automatically suggest which elements of a page or experience should
be tested. For example, Aprimo may suggest testing different CTAs,
page layouts, or product recommendations for specific user segments.

Continuous Learning  The insights gathered from A/B and multivariate testing feed back into
Aprimo’s Al models, allowing it to continuously refine and improve its
recommendations for future tests and personalization efforts.

Use Case Example

A financial services firm integrates Aprimo with an A/B testing software to optimize sign-up
flows for new customers. Aprimo Al identifies the most relevant audience segments for each

test variation, leading to more effective testing and an 18% lift in conversion rates.
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Personalization Platforms:
DynamicYield, Bloomreach

For brands already using personalization tools like DynamicYield or Bloomreach,
Aprimo can complement these systems by delivering more accurate audience

segments and enabling more advanced personalization strategies.

Enhanced Aprimo’s Al-generated segments can be passed into DynamicYield,
Personalization Bloomreach, or other personalization software. These enhanced
with Al Segments segments, based on real-time behavioral data, improve the accuracy

and relevance of content delivery across channels.

API-Based Aprimo’s API allows it to work alongside existing personalization tools,
Decisioning contributing decisioning logic to ensure that the most relevant content,
Integration products, or experiences are shown to users based on their behavior.

Augmenting For brands using personalization software, Aprimo can augment the
Personalization applications native capabilities by providing deeper insights into user
Logic

behavior and more granular segments. This results in more precise
targeting and improved user experiences.

Use Case Example

A global fashion retailer uses Bloomreach for website personalization but integrates Aprimo
to enhance its audience segmentation. Aprimo Al identifies user behaviors that Bloomreach
can then leverage to deliver more tailored product recommendations, leading to a 25%

increase in engagement.
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APIl-Based Integrations for
Custom Applications

Aprimo offers a robust API that allows for custom integrations with virtually any
application. Whether you need to integrate with a bespoke content delivery system,
a proprietary CRM, or a niche marketing automation tool, Aprimo’s API enables

seamless data sharing and decisioning logic.

Custom API Aprimo’s flexible API allows businesses to access audience segments,
Endpoints propensity scores, and content performance data for use in custom
applications or tools.

Real-Time Developers can use Aprimo’s API to build custom workflows that
Personalization integrate Aprimo’s decisioning logic into proprietary platforms, ensuring
Logic

that personalized content is delivered consistently across all channels.

Use Case Example

A media company with a proprietary content delivery solution uses Aprimo’s API to pull
audience segments and behavior scores into their system. The application uses Aprimo’s
decisioning logic to dynamically update content recommendations for users based on their
past interactions.
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Conclusion

Delivering personalized, relevant, and timely content is no longer optional—it's a
requirement for success. Businesses are increasingly expected to create seamless,
individualized experiences that cater to users' real-time needs and preferences.
Traditional systems, which rely on historical data and rigid segmentation, are limited in
their ability to provide dynamic and relevant user experiences. In contrast, Aprimo’s Al-
powered Content Intelligence and Content Personalization offer a game-changing
approach, empowering organizations to optimize content delivery and create

personalized experiences at scale.

With Aprimo Al, businesses benefit from real-time insights, automatic behavioral
segmentation, and propensity modeling, allowing them to move beyond static user
buckets. The Al continuously learns and adapts, ensuring that every user interaction is
hyper-relevant to their current journey. By leveraging dynamic propensity scoring and
personalized content delivery, Aprimo ensures that brands can respond immediately to
shifts in user behavior and intent, enhancing engagement, satisfaction, and ultimately,

conversion rates.

Furthermore, Aprimo integrates seamlessly with existing technology ecosystems,
including data software like Segment.io, CMS systems like Contentful, and e-commerce
solutions like Salesforce Commerce Cloud. This flexibility enables businesses to extend
Aprimo’s powerful Al capabilities across all channels, ensuring consistent, personalized
experiences at every touchpoint. Whether it's automating content recommendations,
optimizing A/B testing, or delivering personalized product offers, Aprimo’s Al ensures
that every interaction is tailored to the user. For teams managing a Digital Asset
Management (DAM) system, Aprimo offers a suite of tools to streamline workflows and
optimize asset utilization. Automated tagging, real-time performance insights, and
content gap identification ensure that DAM teams can efficiently manage large volumes

of content and support the scale of personalized campaigns.
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Ultimately, Aprimo Al delivers more than just personalization—it enables businesses to
stay agile, scalable, and competitive in a digital world where user expectations are
constantly evolving. By replacing static segmentation with real-time intelligence and
dynamic content delivery, Aprimo allows businesses to turn data into meaningful user

experiences that drive performance.

When integrated with DAM, MRM, and broader Content Operations, offers a holistic
solution that transforms how organizations approach content strategy. By aligning
content creation, resource management, and asset optimization, Aprimo not only
enhances personalization but also elevates the entire content lifecycle. Marketing
Resource Management (MRM) tools ensure that teams can efficiently plan, budget,

and allocate resources, while DAM systems enhance content discoverability and
reusability, creating an integrated environment where content is managed and deployed

with precision.

In this interconnected ecosystem, Content Operations teams are empowered to work
smarter, not harder. By leveraging Aprimo's suite of capabilities across DAM, MRM, and
Al-driven personalization, brands can build efficient workflows, enhance collaboration,
and deliver meaningful experiences that resonate with audiences. This comprehensive
approach ensures that all elements of content—from ideation to execution—are
optimized, scalable, and tailored to meet ever-evolving customer needs, driving

engagement and delivering measurable business outcomes.
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aprimo

About Aprimo

Aprimo's Al-powered content operations platform helps your teams spend their time
and effort on content and marketing strategies that drive business outcomes and reach
customers in the right channels. Recognized by Forrester for its digital asset
management software, Aprimo has been named the leading vendor in the Wave Report
for DAM due to its continued innovation in Al and vision for generative Al solutions.
Aprimo provides customers with a future-proofed 360° view into content strategy,
planning, collaboration, and delivery across all teams and locations in real time to help

your teams manage, measure, and monetize your digital assets.
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