
5 Strategies for Organic Growth  
in Social Media

 
 
CRM software helps you make the most of each interaction 
with your contacts. Whether through helpful marketing 
automation, incisive data, or any of our other features, every 
communication can be optimized to make the greatest impact.
But first you need followers. A nonprofit’s social media 
marketing may be on point, but unless people have signed up 
to see those posts, nothing much is going to happen. Gaining 
followers on Facebook and elsewhere can take some time. 
You might be tempted to pay for new likes, but the impact will 
be relatively minimal, not to mention fake. Organic growth is 
the only thing you can count on to strengthen your social 
media presence. Here are five simple strategies for gaining 
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followers who will truly be interested in what your nonprofit 
does.

Be visual.  

It’s easy for English majors like me to drone on, but images 
are the best way to get attention. Image and video posts on 
Facebook are much more likely to be liked and shared 
than text or simple links. Try to create images that 
show you’ve got interesting things going on with your 
nonprofit.

Be regular.

Don't give your social media followers time to forget about 
you! Inconsistent posting is a surefire way to actually hurt your 
social media marketing strategy. Create a schedule that has 
you posting on Twitter and Facebook at least once a day...and 
stick to it! And that doesn't meat you have to constantly be on 
your profile. There are lots of tools out there to help you write 
and schedule social posts.

Be responsive.

While scheduling regular posts is important, don't think that 
gets you out of real-time interactions on social media! Twitter 
and Facebook followers want a response when they say 

https://www.kindful.com/blog/how-images-make-your-fundraising-campaign-standout/


something on your wall or comment on your tweet. Facebook 
uses expect you to reply within hours. Twitter users expect 
you to reply within minutes. Be intentional about your replies, 
and use every opportunity to deepen a relationship or offer 
new and interesting information.

Be evolving.

It’s easy for your social media profile to get stuffy and boring 
when nothing changes. Update your profile and banner pics 
on the regular, always keeping on-brand. A strong logo is a 
great way to unify otherwise unrelated images, so always 
make sure to feature your’s prominently, no matter what other 
visual changes you make.

Be thoughtful and compelling.

Intuitive nonprofit CRM platforms like Kindful are a powerful 
tool for marketing automation and segmenting your audience 
based on certain parameters like location and giving history. 
Apply that same principle to your marketing content. Think 
about how different demographics and user-bases interact 
with your brand. Tell stories that inspire and engage each 
group.

Bonus Tip: Hashtags = 
#winning.



For longtime Facebook users, hashtags might be something 
of an afterthought. But for Instagram and Twitter users, they’re 
your bridge to new views, followers, and eventual donors. By 
using hashtags intentionally, your posts can be seen by 
people all over the internet, whether or not they’ve ever heard 
of your organization before.

At the end of the day, the correlation between your nonprofit's 
social media strategy and donor cultivation growth is pretty 
simple: grow your social media followers, grow your audience, 
grow your donors. Take the time to grow your follower base 
organically. Your hard work will pay off.


